20255
BEREEML / N—2 3 VEFIBXE
AFHEIGAR — A C 1

NEE R&E

k=3 M

BRI 1360770

ARERBAB OB S 5 F THEM -2 22w &,

B M O EDRIAEE, X—Y 0T, 6T ROHERAKDOBENEROWELER, Fi
BT TEEZICMOEDL 2 Lo

R AR R B LN 2 5 S ORRAMY D 5 O T, BEBEHEOIRIMES> TENZNIEL LR
ATAHZ L,

R, REIMORBEIS L7 EMIc~ — 2 F72dil 35 2 Lo

MEMF 3RO RnT &,

A TETRE LW &,



Hlx, TNV—=TT [T ODOEMBEBDOH Y| IZOWTHEEKET LD, TAYIAE
REDOHHLEEOIY MAICEHT AELFELHATVS, BFONEL L LFHEA, (1)~B)FTDOLK

A HICE R % S

Mr. Bolt was hoping to create the design for Lego Ideas, a program the *toymaker started in
2008 to *solicit ideas online directly from fans. Typically, designers post their concept on the
platform, and if a design gets 10,000 votes, the company considers it for production. This case was
different, though: It was the first time the company had given fans a concept to work with.

Mr. Bolt had been designing his own sets for a few years, primarily for his followers on
Instagram, but this was the first time something he had produced had gained real *traction. A
panel of judges selected his set and four others for a *shortlist, and in a vote fans chose his set as
their favorite.

Lego Ideas is part of a growing strategy among companies that are creating divisions devoted to
going directly to consumers for ideas. Lego takes a more personal approach, allowing fans to
submit designs, while other companies poll consumers about what they would like to see or speak
to inventors about their latest projects. These initiatives are finding particular success within
*niche groups of collectors and other highly dedicated fans.

Toy companies that have direct-to-consumer models do not have the same audience reach that
*distributors like Amazon have, but a unit devoted to direct sales still provides advantages for the
overall business, said Jaime M. Katz, an analyst who covers the toy industry for Morningstar, a
financial services company. The primary reason companies like direct sales is the speed at which
they are able to get access to purchasing data from consumers.

That data can help toy companies bring products to market faster, Ms. Katz said, and *capitalize
on trends and purchasing patterns. There’s also less excess *inventory and, by extension, fewer
*markdowns on items sold on the company’s websites. “You don’'t want to be the last adopter of the
*methodology,” she said, “Somebody might be able to move faster than you.”

Many companies, Ms. Katz added, see their direct-to-consumer divisions as the next *iteration of
a focus group. “You can collect the data in a much larger fashion,” she said. “It’s not like six people
sitting in an office in Chicago and they're asking, ‘Well, what do you think of *Barbie? ”

As it turns out, *Mattel does want to know what consumers think of Barbie, but it is taking a
niche approach through its Mattel Creations website, where it runs *crowdfunding campaigns
*tailored to its fan base for Barbie, *Hot Wheels and other brands. “The wealth of information,

which we generate from our fans, is priceless,” said Sanjay Luthra, managing director of Mattel's



global direct-to-consumer *portfolio.

Feeding into consumer *obsession is a big part of Mattel’s product development strategy, said
Mr. Luthra, who added that Mattel was constantly checking what fans were saying on social media
to get product ideas. For example, *Weird Barbie, which the toymaker sold on the Mattel Creations
website after seeing the enormous response to the “Barbie” movie on social media, was the highest-
selling doll ever on the platform, he said.

A design *solicitation program like Lego Ideas can also help guide companies in their product
development. “We have 10,000people who told us they want this product,” said Monica Pedersen,
*marketing director for Lego Ideas. “That’s very special, because we don’t go out and test every
single Lego product with 10,000people.”

*Magic: The Gathering, a trading card game owned by the gaming publisher *Wizards of the
Coast, uses a similar program, called *Secret Lair, as a way to sell special cards that have added
visual treatments like custom art.

Secret Lair gives the company “a *pipeline of awareness that we just never had,” said Mark
Heggen, *vice president of *collectibles at Wizards of the Coast, which is owned by *Hasbro. “We
have a little lens into reality, so we can understand how people are behaving, what’s exciting to

them, if they’re coming back or if they’re *lapsing.”

Got an idea for a toy? Toymakers want to hear from you. by Isaac Aronow. © The New York Times Company
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[1] For over a week, Mt. Etna, one of Europe’s most active volcanoes, has been *spewing circular,

mostly white smoke rings into the skies over *Sicily.

[2] It's not the first time Mt. Etna has enchanted *onlookers with its *puffing (it has been *dubbed
the *Gandalf of volcanoes, after the pipe-puffing wizard in “*Lord of the Rings”). But experts there
say that this month Etna “has broken all previous records” with the frequency of the rings,
according to Boris Behncke, a *volcanologist at the National Institute of Geophysics and

Volcanology of Catania, who posted about the phenomenon on Facebook.

[3] The rings, known as *volcanic vortex rings, appeared this month after a small *vent opened on
the northwest border of the Southeast *crater. The phenomenon occurs when enough pressure
builds up so that *magma inside the crater *propels *condensed gases, *predominantly water *vapor,

through the vent.

[4] 1In this case, the vent is perfectly circular, making for perfect rings. “It is *bellissimo,” said
Simona Scollo, another volcanologist at the INGV Etna Observatory in Catania, using the Italian
word for beautiful. Ms. Scollo co-published a study on the dynamics of volcanic vortex rings last

year in the journal Scientific Reports.

[5] But, she said, the activity does not mean that Mt. Etna is going to *erupt in a particularly

*spectacular way. “No, no, no,” she said.

[6] During a telephone interview Tuesday, she said that the mechanism for the smoke rings was
similar to that of dolphins blowing bubble rings. “They *compress the water in their mouths, and
using their tongue they push it out of their mouths and create such a pressure that it forms a

ring,” she said.



[7] Depending on weather conditions, the rings hang in the air anywhere from one to 10 minutes,

according to the study. “If there is *turbulence, they fall apart more quickly,” she said.
[8] Interviewed in *The New York Times last year, Ms. Scollo said the study hoped to better
understand how volcanoes functioned, “not only when they create a disaster for people or when

they are very dangerous,” but in calmer times, too.

[9] The new vent in the volcano has been spewing hundreds of rings, but another opening on the

volcano has also been spewing rings, *albeit more spaced out.

[10] The phenomenon was first recorded on Etna in 1724, followed by *periodic *sightings, most

recently last year, and quite *spectacularly in 2000.

[11] According to the description for its 2013 *inscription as a UNESCO World Heritage site, Mt. Etna

is “the highest *Mediterranean island mountain and the most active *stratovolcano in the world.”

[12] “Novolcano on earth produces as many volcanic vortex rings as Etna,” noted Mr. Behncke.

[13] Ms. Scollo said that the activity from the new vent was slowing down. And it could end

altogether.
[14] “It can stop because the properties of the *conduit that allowed for the formation of these

volcanic vortex rings can change, maybe with *obstructions,” she said. Or the amount of gas within

the conduit could decrease, she added.

Mount Etna puffs perfect smoke rings into Sicilian sky by Elisabetta Povoledo. © The New York Times Company
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According to Boris Behncke in paragraph [2], what is special about Mt. Etna’s recent activity?
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It has erupted spectacularly.
It has made smoke rings of different colors.
It has shown no unusual activity.

It has made much more smoke rings than before.

Simply said, how are the smoke rings are made at Mt. Etna?

Gases are pushed out by the magma through the vent.
Small rocks are pushed out by the condensed gases.
Weather around the vent is changed by the volcano.

The shape is changed depending on the temperature.



(3) 1In paragraph [6], Simona Scollo explained the mechanism of the smoke rings, comparing it to the

bubble rings dolphins make. What is the most appropriate? E

Dolphins use their tails to create bubble rings.
Dolphins blow bubbles through their blow holes to make rings.

Dolphins compress water with their mouths and push it out to form rings.

® © ©® 0

Dolphins create rings by spinning quickly in the water.

(4) 1In paragraph [8], Ms. Scollo said the study hoped to better understand how volcanoes functioned.
What did she think the smoke rings indicated?

(O The smoke rings show how dangerous volcanoes can be in erupting.
(2 The smoke rings show how they affect the weather around the volcano.
(3 The smoke rings show how active volcanoes could be during calm periods.
(4 The smoke rings show how often Mt. Etna produces them.
(5) How does Ms. Scollo say Mt. Etna would finally be?
@ It would erupt more often due to more energy in the vent.
(@ It would stop creating smoke rings due to obstruction in the vent.
(3 It would produce larger smoke rings because of the change of the vent.
@ It would become more dangerous to create a disaster.
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A question from the Students News:

As more and more foreign tourists visit Japan, many restaurants now have menus in different
languages. Customers can also use tablets at tables to order food without exchanging words. Do you

think it’s still necessary for restaurant staff to serve customers in foreign languages, or not?
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